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House of Burgess: The supposedly edible 
arranged marriage 


By Rob Burgess 
Tribune columnist 


— In high school, I ate fast food pretty much every day. These days, 
my wife, Ash, and I eat organic, natural foods. But I’ve also been 
known to demolish a full-sized bag of chips in one sitting. So, on 
March 8, when Taco Bell officially unleashed the Doritos Tacos Locos 


on the world, I knew I eventually had to try it. 


The product’s orange website features a now-expired countdown to 


the taco’s release and a description of ingredients including, “a Taco 


Supreme® made with premium seasoned beef, crisp lettuce, diced 
juicy red ripe tomatoes, real cheddar cheese, topped with cool 
reduced-fat sour cream, in a shell made from Nacho Cheese Doritos® 
Chips.” If you follow the corporate tentacles back to the source, the 
genesis of this unlikely amalgam comes into sharper focus. Taco Bell 
is a subsidiary of Louisville-based Yum! Brands, Inc. (my spell check 
hated that), which is a spin-off of PepsiCo. Doritos are produced by 
Frito-Lay, a wholly-owned subsidiary of PepsiCo. In addition to Taco 
Bell, Pizza Hut and KFC are also subsidiaries of Yum! Brands, Inc. In 
the last few years, all three of these chains have unleashed 
unspeakable foodstuffs on the general populace. First, in 2006, KFC 
gave us the Famous Bowl, a conglomerate of mashed potatoes or rice, 
gravy, corn, popcorn chicken, cheese and a biscuit served in a plastic 
cup, which comedian Patton Oswalt once described as a “failure pile 
in a sadness bowl.” Then, in 2010, they upped the ante by revealing 
the Double Down “sandwich,” which contains no bread, but instead 
features two types of melted cheese, bacon and secret sauce pressed 
betwixt a pair of chicken fillets. Not to be outdone, Pizza Hut released 
a cheeseburger-ringed pizza in Middle Eastern markets earlier this 


year. 


The Doritos Tacos Locos comes in a special sleeve meant to resemble 


the outside of a Doritos bag. The advertising is probably some of the 


most truthful of any of these gimmicky fast food products. Whatever 
you’re imagining it tastes like is exactly what it tastes like. The only 
dishonest part of the entire enterprise is the word “loco” in the title. 
This is not crazy. “I almost didn’t even need to do this,” I said 
immediately out loud after taking my first bite. The only time I can 
remember enjoying Taco Bell was before I had an authentic taco. Taco 


Bell’s “meat” is another reason I’ve steered clear. 


“According to the suit filed by the Alabama law firm Beasley, Allen, 
Crow, Methvin, Portis & Miles, [Taco Bell] is using a meat mixture 
that contains binders and extenders, and does not meet the minimum 
requirements set by the U.S. Department of Agriculture to be labeled 
as ‘beef,’” said the Associated Press. “Attorney Dee Miles said the 
meat mixture contained just 35 percent beef, with the remaining 65 
percent containing water, wheat oats, soy lecithin, maltodrextrin, anti- 


dusting agent and modified corn starch.” 


Having said all that: I’m a little bit ashamed to say this, but when I 
heard that Cooler Ranch was on track to be the next Doritos flavor 
added to the menu, you know what my first thought was? “Huh. I 


wonder what that tastes like?” 


e Rob Burgess, Tribune night editor, may be reached by calling 765- 


454-8577 or via email at rob.burgess@kokomotribune.com. 


